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With our first the Sustainability Report 2021 
we want to give all our partners, cities and 
municipalities, investors, colleagues, users 

and all interested parties insight into the services 
and activities of MILES with regard to sustainable 
action and the concomitant economic and social 
responsibility that we assume.

For a more detailed picture of us and our actions, 
we recommend reading the entire report or indi-
vidual relevant chapters.

 About us 
Mobility should be shared, sustainable and 
accessible to everyone.  MILES Mobility offers 
carsharing and vansharing  in a kilometer-based 
billing model as well as flexible rates for daily 
rentals of up to 30 days - all in the convenient 
stationless free-floating system.
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MILES Mobility features carsharing and van 
sharing in a kilometre-based billing model, 
as well as rates for flexible rentals of up to 
30 days – all in a convenient, stationless, 
free-floating system. Our diverse vehicle 
pool includes models and sizes geared 
toward varying user requirements. In 
addition, since 2021 the entire driving 
revenue of our Charity Cars has been 
donated to non-profit organizations and 
projects. 

MILES employs around 300 people in 
Berlin, Potsdam, Hamburg, Munich, and 
the Rhineland. In 2021, our total turnover 
was just over 47 million euros. The crucial 
factor for us is accommodating growth with 
sustainability. The MILES sustainability 

strategy embraces the five United Nations 
Sustainable Development Goals – SDGs 
– on which we feel our corporate actions 
can have the greatest influence: As a 
carsharing service provider, we contribute 
to the creation of a convenient, reliable, and 
environmentally friendly mobility ecosystem 
for the future for sustainable cities and 
communities (SDG 11). Our services help 
reduce climate-damaging emissions 
by offering a substitute for private cars 
(SDG 13) while making individual mobility 
accessible to all. This in turn leads to 
decreased social inequality (SDG 10). 
MILES has a 100% commitment to gender 
equality (SDG 5). We pay attention to 
sustainable consumption and production 
methods in our internal processes (SDG 12). 

A PORTRAIT OF  
MILES MOBILITY 
Headquartered in Berlin, MILES Mobility is Germany's 

largest independent carsharing service provider. The 

company is active in eight cities in the Federal Republic.

A
s
 
a
t
 
3
1
 
D
e
c
e
m
b
e
r
 
2
0
2
1

Break-Even  
2021

4 Sustainability Report 2021Introduction

Hamburg

Munich

Potsdam

Berlin

Duisburg

Bonn

Düssel-
dorf 

CologneMILES donated around 

70,000 €
to charity in 2021

Social

Economic

Our fleet saved around 

51,600t 
of CO2 in 2021

Ecologic

2016
foundation

291
employees 

4915
vehicles

740,000
registered users

MILES Mobility features carsharing and van 
sharing in a kilometre-based billing model, 
as well as rates for flexible rentals of up to 
30 days – all in a convenient, stationless, 
free-floating system. Our diverse vehicle 
pool includes models and sizes geared 
toward varying user requirements. In 
addition, since 2021 the entire driving 
revenue of our Charity Cars has been 
donated to non-profit organizations and 
projects. 

MILES employs around 300 people in 
Berlin, Potsdam, Hamburg, Munich, and 
the Rhineland. In 2021, our total turnover 
was just over 47 million euros. The crucial 
factor for us is accommodating growth with 
sustainability. The MILES sustainability 

strategy embraces the five United Nations 
Sustainable Development Goals – SDGs 
– on which we feel our corporate actions 
can have the greatest influence: As a 
carsharing service provider, we contribute 
to the creation of a convenient, reliable, and 
environmentally friendly mobility ecosystem 
for the future for sustainable cities and 
communities (SDG 11). Our services help 
reduce climate-damaging emissions 
by offering a substitute for private cars 
(SDG 13) while making individual mobility 
accessible to all. This in turn leads to 
decreased social inequality (SDG 10). 
MILES has a 100% commitment to gender 
equality (SDG 5). We pay attention to 
sustainable consumption and production 
methods in our internal processes (SDG 12). 

A PORTRAIT OF  
MILES MOBILITY 
Headquartered in Berlin, MILES Mobility is Germany's 

largest independent carsharing service provider. The 

company is active in eight cities in the Federal Republic.

A
s
 
a
t
 
3
1
 
D
e
c
e
m
b
e
r
 
2
0
2
1

Break-Even  
2021

4 Sustainability Report 2021Introduction

Hamburg

Munich

Potsdam

Berlin

Duisburg

Bonn

Düssel-
dorf 

CologneMILES donated around 

70,000 €
to charity in 2021

Social

Economic

Our fleet saved around 

51,600t 
of CO2 in 2021

Ecologic

2016
foundation

291
employees 

4915
vehicles

740,000
registered users

MILES Mobility features carsharing and van 
sharing in a kilometre-based billing model, 
as well as rates for flexible rentals of up to 
30 days – all in a convenient, stationless, 
free-floating system. Our diverse vehicle 
pool includes models and sizes geared 
toward varying user requirements. In 
addition, since 2021 the entire driving 
revenue of our Charity Cars has been 
donated to non-profit organizations and 
projects. 

MILES employs around 300 people in 
Berlin, Potsdam, Hamburg, Munich, and 
the Rhineland. In 2021, our total turnover 
was just over 47 million euros. The crucial 
factor for us is accommodating growth with 
sustainability. The MILES sustainability 

strategy embraces the five United Nations 
Sustainable Development Goals – SDGs 
– on which we feel our corporate actions 
can have the greatest influence: As a 
carsharing service provider, we contribute 
to the creation of a convenient, reliable, and 
environmentally friendly mobility ecosystem 
for the future for sustainable cities and 
communities (SDG 11). Our services help 
reduce climate-damaging emissions 
by offering a substitute for private cars 
(SDG 13) while making individual mobility 
accessible to all. This in turn leads to 
decreased social inequality (SDG 10). 
MILES has a 100% commitment to gender 
equality (SDG 5). We pay attention to 
sustainable consumption and production 
methods in our internal processes (SDG 12). 

A PORTRAIT OF  
MILES MOBILITY 
Headquartered in Berlin, MILES Mobility is Germany's 

largest independent carsharing service provider. The 

company is active in eight cities in the Federal Republic.

A
s
 
a
t
 
3
1
 
D
e
c
e
m
b
e
r
 
2
0
2
1

Break-Even  
2021



Sustainability Report 2021Materiality Analysis3

MATERIALITY  
ANALYSIS

In order to determine the goals, in the 
context of an environment analysis, we 
examined the regulatory requirements and 

analyzed trends and developments on the 
basis of studies and a press review. The focus 
here was primarily on associations, scientif-
ic findings, NGOs, and the current political 
discussion. In the framework of qualitative in-
terviews and an online survey, we asked both 
internal and external stakeholders in order to 
ascertain their assessment of the material-
ity of sustainability issues for the Mobility’s 
business model of MILES Mobility.

The focus was the impact on business 
relevance and the significance for external 
stakeholders. Environmental, societal, and 
economic impact were also incorporated. The 
result is a Materiality Matrix that summarizes 
the individual results.

The materiality analysis sought to detect the sustainability issues and 

challenges that are of relevance for MILES. The point was to identify 

spheres of activity with an impact on our current and future business 

endeavours and the corresponding effects on business success.

7 Introduction

MATERIALITY ANALYSIS
The materiality analysis sought to detect the sustainability issues and 

challenges that are of relevance for MILES. The point was to identify spheres 

of activity with an impact on our current and future business endeavours and 

the corresponding effects on business success.

I n order to determine the goals, in the context of an environment analysis, we 
examined the regulatory requirements and analyzed trends and developments on the 
basis of studies and a press review. The focus here was primarily on associations, 

scientific findings, NGOs, and the current political discussion. In the framework 
of qualitative interviews and an online survey, we asked both internal and external 
stakeholders in order to ascertain their assessment of the materiality of sustainability 
issues for the Mobility’s business model of MILES Mobility.

The focus was the impact on business relevance and the significance for external 
stakeholders. Environmental, societal, and economic impact were also incorporated. The 
result is a Materiality Matrix that summarizes the individual results.

Reporting CSRD
EU-Taxonomies

DNK

Megatrends, 
Media, Associations, 

NGOs, Political  
considerations,  

Competitors

7 Interviews
(Management, Employeers, Shareholders  
Creditors, Business partners, Customers,  

Community representatives)

Online and Telephone surveys

Assessment of relevance and prioritisation

The principal spheres of activity of MILES Mobility

Regulatory  
requirements

Trends and 
developments

External  
stakeholders

Internal  
stakeholder

Materiality matrix

Topics of potential significance extrapolated from 
the environment analysis, stakeholder interviews, 
(internal/external), and online surveys

From the process, 9 out of 18 selected sustainability topics have emerged as essential for 
MILES Mobility, with three being given a greater significance. The following report addresses 
these areas of action.
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Of Business relevance for MILES Mobility

Very  
Significant

External Communication

Corporate Culture

Sustainability Strategy

Compliance

Social Engagement

Sustainability 
Management

Customers 
and Products

Commercial 
OperationsEmployeers

Prio 1 Prio 2 Prio 3 Prio 4

Recruitment and Creating 
Employee Commitment

Education and Training

Internal Communication/ 
Raising Employee Awareness

Work-Life-Balance

Diversity

Protecting Resources

Energy Efficiency

Sustainable Sourcing

Business Travel and  
Fleet Management

Consumer Protection/ 
Data Protection

Product Security

Customer Satisfaction

Sustainable Products and Service

The following graphic visualizes the procedure we used: 
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A GOOD  
BUSINESS MODEL
 Motivated from the inside 
We see our independence, i.e. not having a parent company to back us up, as 
a great advantage since it means our growth is intrinsically motivated: We have 
the liberty to live our idea of advancing the transportation revolution through 
carsharing. This is how we generate strong, solid growth that views profitability 
not as a goal, but as a consequence of our actions.

 Growth potential 
So far, we have been able to increase the number of vehicles in use each year 
significantly: from around 1,500 in 2019 to 3,000 in 2020, to just under 5,000 
in 2021, and maintaining this growth is part of our planning. Turnover also rose 
steadily, more than doubling – to 47 million euros – from 2020 to 2021. Finally, 
the number of users grew by more than 50 percent from 2020 to 2021 – to over 
740,000.

 City Expansion 
The constant expansion of our business into new cities and urban districts is an 
integral part of our growth strategy, and various criteria are used to determine 
the localities. Viewed generally, the higher the population density, the better 
developed the public transport system, and the greater the mix of work, leisure, 
and living in a place, the higher the demand for free-floating carsharing. The 
level of car ownership and the demographic characteristics are also relevant.

8 Thema8

A GOOD  
BUSINESS MODEL

GROWING  
SUSTAINABLY

   A strategy with a future

   Digitalization creates transparency 

   Room for growth
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10 A Good Business Model

production (4) and – without having driven a 
single kilometre – how much carbon dioxide 
they release. For example, a study in Munich 
showed that in households that rarely or 
never use carsharing, the number of cars per 
inhabitant is statistically 0.81, but in those 
that use it very frequently, it has dropped to 
0.46 cars per inhabitant (5).

Acting collectively for mobility mixture  
Scientific studies demonstrate that 
carsharing promotes a shift to other forms 
of mobility from the “environmental alliance”. 
Furthermore, linking carsharing offers 
and mobility platforms motivates users to 

make greater use of bicycles and public 
transport (6), which leads to long-term 
reduction in urban automobile traffic.

More E-mobility
Whereas the market share of electric 
passenger vehicles in Germany was only 
1.3 percent on January 1, 2022 (7), by the same 
date, it had reached 23.2 percent among the 
country's carsharing service providers (8). 
Consequently, carsharing led to a reduction in 
emissions in the transport sector, especially 
of climate-damaging carbon dioxide, while 
concurrently conserving a wide range of 
resources.

Improved quality of life on the streets
Moreover, the availability of carsharing helps 
to enhance the use of scarce space resources 
in urban areas, reduce vehicle noise, and 
contain air pollution. Over the course of a day, 
on average, a private car is actually in motion 
only a bit more than four percent of the time; 
more than 95 percent of the time, it stands 
still and unused. A car-sharing vehicle is used 
daily by several customers and is on the move 
for an average of 25 percent of the day.

Carsharing has a positive impact on people 
and the environment, making it an inherently 
sustainable business model.

25%
ø  travel time  
MILES car 
per day  

4.2%
ø  travel time  
private car 
per day 
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Positive effects
  Customers and  products 
Improved quality of both residential life and short-term visits 
 • less individual transport  
 • less need for public thoroughfares 
 • less air pollution 
 • less noise 
More climate-friendly transport  
 • promotion of e-mobility  
 • increased use of modern vehicles 
 • strengthening public transport and multimodal traffic behaviour

 Employees  
     A future-oriented working environment

  Business operations  
CO2 neutral operation in 2026 
Strengthening sustainable supply chains

  Sustainability management 
Intrinsically sustainable business model 
Support for charity projects 

Negative effects
  Environment 
CO2 emissions from internal-combustion engines  
Continued use of vehicles and the corresponding resource requirements

Our business model

2021

≈ 3000

2020

≈ 1500 ≈ 5000

MILES Vehicle Fleet

2019
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Reducing environmental pollution in 
metropolitan areas and making urban life 
more liveable and appealing is an important 
concern for MILES. We want to achieve this 
by offering city dwellers an affordable, al-
ways-available, and comfortable alternative 
to owning their own car.

We see ourselves as an important part of 
the personal mobility mix that is necessary 
to improve urban life. In order to accelerate 
the traffic turnaround and promote people’s 
multimodal traffic behavior, we work closely 
with public transport and other mobility 
platforms.

 Good to know 
Throughout Germany, we are among the pioneers 
in the conversion to zero-emission drive trains. By 
increasing our fleet’s degree of electrification and 
utilization rates and expanding geographically, MILES 
will exponentially increase its sustainability impact 
and minimize CO2 emissions. By 2026, we will be 
emissions neutral in operations, including through the 
increase of battery-powered electric vehicles, the use 
of green electricity for charging, and other offsets.

The transportation sector is one of the largest CO2 
emitters because both the use and production of mo-
tor vehicles are harmful to the environment. At MILES, 
we make sure that our vehicles are as environmental-
ly friendly as possible. Of course our shared vehicles 
also emit CO2, but to a lesser extent than the average 
private car.

Thema15

GOOD FOR THE  
ENVIRONMENT 

LIVING  
SUSTAINABLY 

   More space to live in

   The focus is on CO2 reduction

   Conscious management of resources 
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As at 31 December  
2021 (18).

concomitant creation of free space. In addition, numerous 
MILES users have decided against owning a private 
vehicle, with an estimated 49,000 not being purchased 
by December 2021. One MILES car can thus replace up 
to 15 private vehicles. The areas freed can be redesigned 
so as to enhance their quality of life, e.g. green spaces to 
improve the climate balance, public places for residents to 
sit, as well as the expansion of cycle paths and children’s 
playgrounds. By December 2021, the area saved by MILES 
encompassed a total of around 780,000 m2, corresponding 
to the size of some 1,300 playgrounds. 

Carsharing fosters multimodality 
As a carsharing service provider, we have a positive 
influence on our users’ behaviour with regard to mobility. 

According to the Federal Association of Carsharing 
Companies, up to 40 percent use buses and trains more 
frequently since their adoption of carsharing and up to 
32 percent use a bicycle more often. 

In order to provide additional support for our users’ 
behaviour with regard to sustainable multimodal 
transport, we engage in a variety of collaborative 
activities. For example, MILES is a partner of various 
app-based platforms that link public transport with 
offers for rental bikes, rental scooters, and carsharing. 
These cooperative efforts provide users with low-
threshold access to all means of transport on just 
one website or with just one app, thus increasing the 
attractiveness of a mobility mix.

Every single MILES car saves 
between 186 and 205 square metres 
of space. Together, this area is 
enough for 1,306 playgrounds.

1 playground = 600m2 

> 1,300
playgrounds

> 780,000m2
A total area is  

saved by MILES cars.

1
MILES car 

15
private cars
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GOOD FOR THE  
ENVIRONMENT
Sustainable cities and communities play a leading role in environmental protection 

because, for the first time in world history, the majority of the population lives in ur-

ban agglomerations. As a carsharing service provider, we make an important contri-

bution to improving the climate in cities and enhancing the quality of life.
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GOOD FOR  
PEOPLE  Customers 

To make individual mobility accessible to all 
and to motivate them to use car sharing car-
sharing, it requires a system that is consistently 
tailored to the needs of the customers and that 
the service is easy to use. The 24/7 availability, 
flexibility, for example through different tariffs 
and vehicle models or extra benefits, such as 
vacation trips and trips to other to other MILES 
cities are just a few of the of the measures we 
take to provide users with a convenient inside a 
convenient offer.

 Charity 
For fair and inclusive coexistence, we also 
invest a portion of our sales in regional and 
charitable projects: “MILES Charity” continu-
ously donates to associations and organizations 
committed to equal rights, equality, and social 
causes.

 Employees 
As an employer and also as a B2C brand, 
MILES serves a role model. For us, it is a matter 
of course that we proactively propagate and 
live fair cooperation and advocate the equal 
treatment of all people. Our employees are 
hired regardless of age, gender, sexual orien-
tation, disability, ethnicity, religion, origin, and 
social or economic status. In order to convey 
at least part of this to the outside world, we 
use gender-neutral language in contracts, job 
advertisements, and all external communica-
tion. At MILES, employees with disabilities are 
integrated into the team on an equal footing. 
We do not have gender pay gaps.

24 Sustainability Report 2021Thema

GOOD FOR 
PEOPLE 

SUSTAINABLE 
AGRICULTURE

   The focus is on the customer

   Reaching the goal together

  Sharing as a mission
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almost every travel need. There are hourly rates; 
daily rates that last up to a month; rates for the 
journey to or from the airport; and holiday rates. 
The most popular rate model to date, however, is 
the kilometre-based rate, which gives us a unique 
selling point on the German market. 

The kilometre rate is particularly advantageous in 
cases where a car is needed for a period of less 
than three hours and over a fixed distance. In 
this way, the costs for a trip can be planned and 
users don’t have to count the minutes if the trip is 
delayed by a traffic jam. If you opt for kilometre-
based billing when renting, you are automatically 
switched to the cheaper hourly or daily rate if the 
distance is exceeded. However, if you select an 
hourly or daily rate in advance, you are charged 
at least that rate. If you keep the vehicle longer 
or drive more than the kilometres included in the 
rate, the above-mentioned model applies and the 
cheaper rate is charged. 

All rates – whether time or distance-based – 
include insurance and refuelling or charging for 
e-vehicles. Fees in public parking lots are waived 
for our customers and are paid by us. This saves 
money, is convenient, and even makes carsharing 
vehicles easier to use than private cars. 

Flexible on the road
To provide a flexible user experience, MILES offers 
a choice between smaller and larger vehicles. 
We also offer vans up to 2.8 tons total weight. 
Furthermore, customers can rent our vehicles in 

any city of our business area and park them in 
another MILES city for a special fee. In addition, 
our cars can also be booked for trips abroad, which 
we offer in our users’ interest: You can travel with 
our vehicles to all of Germany’s neighbouring 
countries, including Italy and Liechtenstein.
 
In order to offer our users a high degree of safety, 
MILES vehicles are inspected annually (rather than 
every two years as required by law) by the officially 
recognized agencies (TÜV, DEKRA, etc.) and at 
regular intervals by our automotive experts. 

Extra benefits for frequent drivers
We use a variety of instruments to ensure customer 
loyalty: there is an evaluation option after each 
journey, as well as an evaluation of contacts 
with customer service, which can be reached by 
telephone around the clock. This allows us to 
identify errors and potential for optimisation at an 
early stage and to work on constantly improving 
our services. Furthermore, we offer special bonus 
programs. 

With the MILES Pass, we offer users another 
possibility to save money. Two different types of 
pass (Silver and Platinum) offer various discounts 
on journeys, rates, parking minutes, etc. The 
MILES Pass ties in with our customer-oriented 
approach: loyal customers should get something 
back and enjoy additional benefits, which in turn 
strengthens customer loyalty. After all, loyal and 
satisfied customers are one of the most important 
ingredients of a stable business.

Free parking 
Parking in public car parks within our 
business area is free of charge for all 

MILES customers.

Extra benefits
Frequent travellers can save additional 

money with the MILES Pass.

On holiday with MILES
MILES also makes it easy to travel  

abroad without having to book or register 
the journey in advance via the app.

Good for People Sustainability Report 2021
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orientation, disability, ethnicity, religion, origin, 
and social or economic status. In order to 
convey at least part of this to the outside 
world, we use gender-neutral language in 
contracts, job advertisements, and all external 
communication. At MILES, employees with 
disabilities are integrated into the team on 
an equal footing. We do not have gender pay 
gaps.

Of the total of almost 300 MILES employees, 
18 percent are women and 82 percent are 
men. This includes not only employees at 
headquarters, but also drivers, cleaners, and 
workshop employees. At headquarters, the 
proportion of women to men is 37 percent; in 
the leadership team, 35 percent are women 
and 65 percent are men.

Employee promotion  
At MILES, it is important to us to have flat 
hierarchies and offer good opportunities for 
advancement. In doing so, we are guided 
by our employees’ qualifications, their 
experience, and their ways of thinking. 
Employees can quickly take on a lot of 
responsibility, contribute their ideas, and 
critically question processes. We support 
them in developing their skills and strengths. 
Depending on the area of responsibility, 
there are clearly defined development plans 
and regular exchanges with the relevant 
supervisors, during which development goals 
are set. In order to achieve these, MILES 
offers its employees participation in further 
training and workshops, as well as internal 
coaching.

MILES offers high school and university 
students the opportunity to do internships in 

order to gain work experience in the various 
areas of our company. It is also possible 
for our interns to work on practice-oriented 
bachelor's and master's theses.

Appreciative cooperation 
All our employees are contracted directly 
by us – there is no outsourcing. In this way, 
we guarantee fair and appropriate salaries, 
optimal working conditions and opportunities 
for further development. To ensure that 
our employees feel comfortable at MILES, 
we always strive to implement their wishes 
and needs in the best possible way. This 
is achieved through topic-based question 
rounds, feedback discussions, and various 
and numerous opportunities for employees to 
offer proactive feedback.

Flexible working hours  
We adapt our employees’ work schedules 
to their phase of life in order to allow them 
freedom. Toward this goal, MILES offers 
flexible working-time models. In order to 
be able to combine work and private life 
optimally, working hours are communicated 
well in advance for employees who work in 
shifts. In addition, it is possible to swap shifts 
with colleagues by individual agreement. 
Flexible trust-based working hours are in 
place in the business areas, and employees 
can determine the start and end of their 
working hours themselves, provided that they 
are able to carry out their tasks and attend 
important meetings. Working from home is 
also possible when appropriate.  

Proactive salary increases 
In customer service and for our service 
drivers, salaries are published transparently 

in the job advertisements. In addition, there 
are bonuses for night, Sunday, and holiday 
shifts. In the business areas, we undertake 
regular market benchmarking and compare 
customary market salaries with our own – 
and make adjustments where necessary. As 
a matter of principle, we pursue the goal of 
proactively initiating salary developments. 
Supervisors are responsible for monitoring 
their employees’ development and granting 
salary development steps when appropriate.

Additional benefits 
Our employees have the advantage of a 
variety of benefits. These vary, depending 
on the location and position: for example, 
they can receive MILES credits, and our 
Berlin workforce receives a monthly ticket for 
the public transport system. Our company 
recognizes the important relationship 
between health and regular exercise, so free 
membership at a fitness studio is part of our 
benefits package.

291
MILES  
employees

As at 31 December 2021.

85% 
Men

15% 
Women

Team

65% 
Men

35% 
Women

Leadership Team 
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Available 24/7 
Whether it's a small car, mid-size car, 
or van, all MILES vehicles can be booked 

via theapp at any time.

Flexible rates 
With the MILES kilometre rate, the journey  

is relaxed: no counting of minutes, no 
stress. If you need the car longer, you  

can use our hourly and daily rates.

Fuel, charging, and insurance  
are included 

All MILES rates include insurance.  
Refuelling/charging is also free of charge 
within Germany. All valid refuelling and 
charging stations are listed in the app.

A s an alternative to private autos, the use 
of carsharing solutions such as MILES 
has become very simple and convenient 

for customers: the booking is done online via 
our MILES app. This means that users are not 
constrained by office hours, and the cost is even 
lower on average when compared overall with 
owning a private vehicle.  

Since we are station independent, MILES vehicles 
are well distributed throughout the cities and 
communities where we operate. Our aim is that a 
MILES car is available within around 500 metres 
from every place of residence or desired starting 
point. The free-floating system also offers an 
advantage at the end of the journey: MILES cars 
can be parked anywhere within our business 
area and do not have to be returned to a specific 
location. In order to make MILES accessible to 

as many eligible drivers as possible, we offer our 
service to anyone over the age of 18 who has a 
valid EU driving licence. In this way, we also help 
new drivers get used to individual mobility without 
owning their own car.  

Positive user experience
Simple and convenient registration, booking, 
and billing processes are fundamental to 
the attractiveness of our business model. To 
achieve this, we take advantage of digitalization 
– availability at any time, transparency, access 
via other mobility platforms – and at the same 
time, create a convincing and uniform customer 
experience: It should be fun to use MILES cars. 

This also includes offering our customers a range 
of easy-to-understand rate models that are as 
transparent as they are flexible and thus meet 

THE FOCUS IS ON 
THE CUSTOMER 
Besides economic and ecological sustainability, social sustainability is also 

a central theme of our corporate policy. In order to make individual mobility 

accessible to all and to motivate people to use carsharing, we need to offer 

a product that is consistently tailored to the customers’ needs and is easy to use.

Good for People25
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OUR KEY 
FIGURES
(as at 31.12.2021)

Operating figures

Employees

Ecological criteria

2021
Annual sales 47 in Mio. EUR

Total vehicles 4915 number of units

Total registered customers 740.000 number of persons

Total municipalities 8 number

Total depth-integration platforms 4 number
2021

Total workforce 1 (total HC) 291 number

Employees under 30 years (total HC) 68,7 in %

Employees 30-50 years (total HC) 28,9 in %

Employees over 50 years (total HC) 2,4 in %

Proportion of employees m/f/d (HC total) 85/15/0 in %

Proportion of employees in leadership team m/f/d (HC HQ) 65/35/0 in %

Fluctuation rate HC total 4 in %

Absence rate/sickness rate HC total 8,2 in %

2021

CO2 emissions saved by cars sold as a result of MILES ≈ 38.800 t

CO2 emissions saved by cars not purchased due to MILES ≈ 55.000 t

CO2 emissions saved by cars rented from MILES ≈ 3.500 t

Total CO2 emissions ≈ 7.000 t

CO2 emissions – Modal split ≈ 38.700 t

Total CO2 emissions saved by MILES ≈ 51.600 t

Source: Share Now & Karlsruher Institut für Technologie (KIT), A Study on Free-floating Carsharing in Europe, 2019

https://publikationen.bibliothek.kit.edu/1000104216
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Increase Transparency Goals Year
GHG emissions We want to calculate our overall corporate footprint. In the process, we will comply with the standard of the Green-

house Gas Protocol and disaggregate Scope 1, 2 and 3. We will also investigate whether certification in accordance with 
ISO 14001 is both reasonable and feasible for us.

2023

Code of Conduct (internal and 
external)

We want to implement a code of conduct for our employees to raise awareness of sustainability issues, principles of 
conduct, interaction with each other and with business partners.

We want to compile a Code of conduct for our suppliers in which we take the supply chain into account.

2023

Sustainability Strategy We are developing a sustainability strategy and determining the strategy’s principal fields of action. The standards 
upon which the sustainability strategy is based are environmental, social, and human rights.

2023

Measuring the impact Goals Year
Fleet
CO2 Savings
Saved space

11.500 vehicles
128.00t
2.000.000 m2

2022

CO2 compensation In the future, we want to offer our customers the option of CO2 compensation. 2023

Tackling the topics 
operationally

Goals Year

Increase the E-quota We will constantly increase our E-quota and bring more electric vehicles onto the roads. In doing so, 
we are more electrified than the average number of vehicles in Germany.

continuously

Diversity The D quota is to be increased. Furthermore, we want to use the MILES Charity for the proactive support of
projects that promote diverse coexistence and equal treatment for all.

2023

OUR GOALS
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